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1. S2UUENTAUNAAIUATITUT (accounting information system)

2. SEUVATAUNAAIUNITIEY (financial information system)

3. JEUVATAUNAAIUNITHANA (marketing information system)

4. S2UUANTEUNANIUATTREALAZN15ALEUIU (production and operations
information system)

5. wwmsamméfmw%’wmﬂsqﬂﬂa (human resource information system)
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1. 52UUUANITHU (financial accounting system)
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2. SzUUﬁty*‘?jU‘%Wﬁ (managerial accounting system)
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1. ANSNeINTo (forecast)

2. 1N159ANIIAIUNTTEY (financial management)

3. NSAIUANNIINISLU (financial control)
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FEUVANTAUNAAIUNISINU  (financial information system)
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