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E-Commerce LUU B2C

] Business-to-Consumer : B2C
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Online selling

B2C » Online services

Online trading
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(JBusiness-to-Government : B2G
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B2G
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E-Commerce LUy C2C

JConsumer-to-Consumer : C2C
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Online Auction
Market place (Web Board)
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J Government-to-Citizens (G2C)
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